Introduction
The marine leisure industry is predicted to experience the continuous growth and development despite the worldwide economic downturn in these days. Therefore, both central However, marine leisure exhibition events(hereafter MLEE) in our country are being evaluated to maintain relatively low levels of competitiveness and to be in a rudimentary state, while they have been fostered as a mean of creating substantial economic benefits as well as diverse social and cultural benefits in society. In addition, hosting bodies, mainly regional governments, are concerned with MLEE's economic values but display few efforts to maximize such potentialities. It is also identified as a critical problem that few attempts to evaluate how well goals and objectives of hosting a MLEE are accomplished are realized in the event marketing and management process.
Therefore, current study is initiated to analyzed the effects of MLEE's appraisal attributes on visitors' satisfaction and rep-visit intention behavior and to provide fundamental information that could facilitate developing marketing and management strategies for a MLEE to be successful.
Theoretical Frameworks
A MLEE's appraisal attributes are properties providing evaluation standards and they are multilateral and multidimensional. That is, a MLEE can be evaluated by several constituents such as host city, event organizer, business sector and visitors. Moreover, evaluation indexes are varied based on types of evaluators or constituents. Kang(2005) insisted that in order to objectively evaluate an event, varied constituents' opinions should be reflected including visitors, residents, organizers and businesses.
Additionally, Kim(2005) proposed that evaluating an event 
Methodology

Survey Participants and Procedures
The participants in the present study were visitors including domestic and foreign to an international yacht show hosted by Kyongnam Province in 2010 October. After taking a permission from the organizing committee, a total of 300 questionnaires were distributed at the exhibition event site using convenience sampling method. In an effort to better reflect the characteristics of the event visitors, all types of visitors were surveyed including people who participated in the event for the purposes of tour, business and education or conference. As a result, valid 286 questionnaires were analyzed after deleting 14 incomplete questionnaires. The characteristics of survey participants are shown in Table 1 . 
Instrumentation
In order to measure the visitors' levels of perceived appraisal attributes, satisfaction and re-visit intention, a self-assessment questionnaire developed on the basis of previous research was utilized after modification. First of all, the appraisal attributes questionnaire consists of 7 sub variables including transportation, facility, cost, employee, accommodation, publicity and program(see Table 2 ), which were all retrieved from appraisal factors utilized by In order to confirm validity and reliability of the instrument, content validity, factor analysis and internal consistency analysis were performed in this study. Sub factors and items, which were developed based on the previous research mentioned above, were checked for representativeness and appropriacy by a panel of experts. Also, English version questionnaires for foreign visitors were validated by a bilingual expert who verified the connotation and consistency between Korean and English versions. Then, a factor analysis with principal component analysis and varimax rotation method was conducted as seen Table 3 . As a result, the result indicated that 7 factors of the modified instrument were confirmed in the data collected from this study and a total of 21 items explained 75.72% of variance for the instrument. Meanwhile, reliability analyses indicated that all scales had sufficient alpha levels, appraisal attributes, .755～.846, satisfaction, .860 and repurchase behavior, .768. 
Data Treatment
Along with intercorrelations among study variables, descriptive statistics was calculated to show the nature of data collected from valid 286 questionnaires using SPSS 18.0. Then, a set of multiple regression analyses were utilized to estimate the effects of MLEE' appraisal attributes on visitors' satisfaction and repurchase behavior. In addition, both R 2 and regression coefficients were tested at the significance level of .05.
Findings
Descriptive Statistics and Intercorrelations among Variables
As indicated by However, among them, only the factor of Program had the unique relationship with satisfaction(β=.300, p=.000).
Again, Program had the highest zero order correlation with satisfac tion as well as the highest mean score as seen in Table   3 . As a result, this result indicates that the perceived satisfaction could have shared redundant information with other independent variables except Program. Accordingly, hypothesis 1 was accepted in this study.
The Effect of Appraisal Attributes on Visitors' Repurchase Behavior
As indicated by 
Discussion & Conclusion
Discussion
The descriptive statistics indicated that most of appraisal attributes factors were located between 'So So'
and 'Agree' at 5 point Likert scale, which means the levels of predictors were not substantially enough for us to conclude that the MLEE was being successfully hosted. Especially, the mean scores for facility, cost and transportation factors were relatively lower than those for program, employee and publicity. These findings also imply that the host city and event organizer should show more attention and investment in establishing aggressive marketing and operational strategies that could facilitate achieving the event's hosting purposes more effectively (Yoon, 2009; In, 2010 ).
The first hypothesis was accepted in this study and However, the reality is that a MLEE with varied programs has difficulties in placing enough and well trained employees who are likely to provide quality service for visitors' satisfaction and affirmative attitude to the host city as well as the event. Therefore, the event organizer needs to educate employees to be communicative, informative and service-oriented in advance, and to secure competent human resources it is necessary for the organizer to create cooperative relationships with related entities such as universities, businesses and governments(Ko, 2009).
Conclusion
This research was initiated to analyze the effects of a Third, the scope of current study was limited to dealing with visitors' appraisal attributes, but evaluating a MLEE includes multidimensional aspects including social, cultural and economic. Thus, future research need to cover a synthetic approach to evaluate such aspects.
Finally, this empirical analysis had a limitation in that only some of independent variables was proven to have a causal relationship with the dependent variables. Thus,
in order to more effectively analyze such relationships among variables used in this study, mediation and/or moderation effects should be identified by using a structural equation model analysis.
